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The Oregon Arts Commission and Oregon Cultural Trust are conducting a survey to
help define and measure Oregon’s creative economy, including the people and
organizations that make it thrive. Findings will inform a statewide analysis of the creative
economy and help identify opportunities to strengthen Oregon’s creative industries and
cultural organizations.

Who should complete the survey?

We want to hear from people and organizations involved in Oregon’s creative economy,
including:
o Independent artists, freelancers, contractors, and self-employed creative workers
o Organizations and businesses involved in the creation, production, presentation,
preservation, distribution or sale of creative and cultural goods and services
o Creative activities may include arts and culture, music, film, media, design,
publishing, heritage and preservation, culinary arts and related fields.

The survey will adapt based on how you participate in Oregon’s creative economy.
Independent and self-employed creative workers can expect about 5 minutes.
Organizations and businesses can expect about 20 - 25 minutes and will be asked for
basic employment and financial information.

Estimates are welcome, and you may skip questions when information is not readily
available. We would rather receive your best available information than have you not
participate because you cannot answer every question.

How will the information be used?

Responses will be analyzed in aggregate to describe Oregon’s creative economy and
its economic contributions. Individual responses and organization-specific financial
information will not be published in a way that identifies you or your organization without
permission.

Thank you for helping us build a more complete picture of Oregon’s creative economy!

1. In what capacity are you completing this survey?
Please select the option that best describes how you are responding today.
e As an individual: | am responding on my own behalf as an independent artist,

creative worker, freelancer,
contractor, or self-employed individual.
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e On behalf of an organization or business: | am responding on behalf of a
nonprofit, business, public or Tribal entity, educational institution, or other
organization.

Section 1. Organization Information

* 2. Organization name:

* 3. Zip code of organization's location
Name
Title
Email
Phone

* 4. Name and title of the person completing this survey

* 5. Which of the following best describes your organization?
For-profit business

Nonprofit organization

Government agency or publicly operated organization
Educational institution

Tribal government, enterprise, or organization

Sole proprietor or self-employed business

Other

OO0o0o0o0ooaod

6. In what year was your organization established?

* 7. Which creative economy activities best describe your organization?
Select all that apply.

O Performing arts

O Music

O Visual arts

O Crafts or artisan production

OO0 Museums, galleries, or cultural centers
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[0 History, heritage, or historic preservation

Film, video, or audiovisual production

Television, radio, or broadcasting

Publishing, writing, or literary arts

Architecture

Landscape architecture

Graphic, industrial, interior, or other design
Advertising, marketing, or public relations
Photography

Fashion, apparel, or textiles

Digital media, animation, software, or games

Arts or cultural education

Cultural festivals, fairs, or community celebrations
Libraries or archives

Culinary arts

Creative manufacturing

Creative retail, wholesale, or distribution

Arts services, advocacy, funding, or technical assistance
Other

OOo0oo0ooo0ooooooOoooOoooOoaoo

* 8. What geographic area does your organization primarily serve? Select all that
apply.

O Statewide
Baker County
Benton County
Clackamas County
Clatsop County
Columbia County
Coos County
Crook County
Curry County
Deschutes County

OOo0o0o0ocoOdoogoaono

Douglas County
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O Gilliam County

Grant County
Harney County
Hood River County
Jackson County
Jefferson County
Josephine County
Klamath County
Lake County

Lane County
Lincoln County
Linn County
Malheur County
Marion County
Morrow County
Multnomah County
Polk County
Sherman County
Tillamook County
Umatilla County
Union County
Wallowa County
Wasco County
Washington County
Wheeler County

Oo0oo00o0oo0ooooo0ooooooooooOoooOoaoo

Yambhill County

9. Does your organization own, lease, operate, or regularly manage a physical
location?

Select all that apply
O Owns a facility
O Leases a facility
O Operates a publicly owned facility
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O Uses shared or temporary facilities

OO0 Operates primarily from a home-based location
O Operates primarily online

[0 Does not maintain a regular physical location
O Other
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Section 2. Employment and Workforce

10. What is the most recently completed fiscal year you will use to answer the following

questions?

For the remainder of the survey, we refer to this as your most recently completed fiscal year.
Full-time employees
Part-time employees

11. Approximately how many employees worked for your organization during the most
recently completed fiscal year?

12. What was your organization’s total employee payroll during the most recently completed
fiscal year?
Include wages and salaries before benefits.

O Unsure/not tracked

[0 Not applicable
$

13. What was your organization’s total spending on independent contractors, freelancers,
artists, performers, designers, or other nonemployee creative workers (non-payroll)?

O Unsure/not tracked

[0 Not applicable
$

14. Approximately what share of your workers live in Oregon?
O All/nearly all
O Most
O About half
O Less than half
O Unsure/not tracked

15. Has your organization experienced difficulty recruiting or retaining workers during the
past three years?

O Yes
O No
O Unsure
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Section 3. Revenue and Expenses

16. What was your organization’s total gross revenue during the most recently completed
fiscal year?

$

o Unsure/ Not tracked

17. Please estimate (in percentages) your organization’s total revenue from each source
during the most recently completed fiscal year. Please provide your best estimate;
percentages should total approximately 100%

Memberships or subscriptions
Facility rentals
Program, tuition, or participation fees
Contracts or professional service fees
Sponsorships
Individual contributions
Foundation grants
Government grants or appropriations
Other public funding
Investment or endowment income

Licensing, royalties, or intellectual property income
Other revenue

Other revenue source:

O Unsure/not tracked

18. What were your organization’s total operating expenses during the most recently
completed fiscal year? (Figures should not include in-kind estimates)

O Unsure/not tracked

$

19. Approximately how were your organization’s operating expenses (in percentages)
distributed during the most recently completed fiscal year?
Please provide your best estimate; percentages should total approximately 100%

Employee compensation, including wages, benefits, and payroll taxes

Payments to contractors, freelancers, artists, performers, and other nonemployee workers

Facilities and occupancy, including rent, utilities, maintenance, and insurance
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Materials, supplies, equipment, and production/program costs

Professional and business services including accounting, legal, consulting, marketing, and
technology

Travel, lodging, transportation, and related expenses
Grants, commissions, sponsorships, or other financial support provided to others

Other operating expenses

20. Did your organization make any major capital expenditures during the most recently
completed fiscal year?

Examples include construction, renovation, major equipment, vehicles, technology systems, or
significant facility improvements.

O Yes
O No

O Unsure
If yes, what was the approximate total amount?
Approximate total

22. Approximately what percentage of your organization’s expenditures occurred in Oregon?
90% or higher

75% - 89%

50% - 74%

25% - 49%

<25%

Unsure/not tracked

Oo0O0oo0odao

23. Does your organization provide grants, commissions, sponsorships, or other direct
financial support to individual artists, creative workers, or creative organizations during the
most recently completed fiscal year?

O Yes

O No

O Unsure
If yes, enter the approximate total amount:
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Section 4. Programs, Products, and Events

24. Which activities did your organization provide during the most recently completed fiscal
year?

o Performances, concerts, screenings, festivals, or other live events
Exhibitions, museums, galleries, or cultural experiences
Classes, workshops, lectures, tours, or other educational programs
Community events or cultural celebrations
Creative products, merchandise, or other goods
Design, consulting, or other professional creative services
Media, publishing, or digital content
Artist residencies or other support for artists and creative workers
Preservation, archival, heritage, or humanities activities
Facility, venue, or studio rentals

0O 0O 0O 0O 0O 0O O o O

O Other (please specify)
O None of the above

25. How many in-person public-facing programs, performances, exhibitions, events, or
activities did your organization offer during the most recently completed fiscal year?

O Unsure/not tracked
Number of programs, performances, exhibitions, events, or activities:

26. Do any of your organization’s programs, products, services, or events attract visitors
from outside your area? Select all that apply.

O Yes, we attract visitors from other parts of Oregon
O Yes, we attract visitors from outside of Oregon
O No, we don't typically attract visitors from outside of our local area

O Unsure

27. Does your organization partner with any of the following tourism or destination marketing
organizations?

[0 Destination management organization
Chamber of commerce

City or county tourism office

Travel Oregon

Hotel or lodging partners

Restaurant or hospitality partners

Oo0O0o0oo0dgoao

Transportation providers
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[0 Tour operators
0 No tourism partnerships
O Other (please specify)
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Section 5. Facilities and Infrastructure

28. Which facility or infrastructure constraints affect your organization?
Select all that apply.

o Cost of commercial or studio space

Lack of performance or exhibition space
Limited venue availability

Insufficient production space

Insufficient storage

Limited broadband or digital infrastructure
Transportation or parking

Accessibility improvements

Building condition or maintenance
Specialized equipment needs

Housing costs for workers or visiting artists

O 0O 0O 0O 0O O 0o o o o

0 No significant constraints
O Other (please specify)
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Section 6. Final Comments and Follow-Up

29. In your organization's view, what value do arts, culture, and creative activities provide to
Oregon's economy and communities?

30. What are the top one to three challenges facing your organization?
31. Is there any additional information you would like to share with the team?

32. May the Oregon Arts Commission team contact you to clarify or follow up on your
responses?
O Yes

O No
If yes, please provide your email address
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Self Employed / Independent Contractors

33. Do you currently earn income from creative work as a self-employed individual,
independent contractor, freelancer, or sole proprietor?

O Yes

O No

0 Not currently, but | have within the past three years

[0 Other creative work (please describe)

34. What type(s) of creative work do you do? Select all that apply.
O Visual arts
O Music
O Performing arts
01 Film, video, or other media
0 Photography
O Writing, publishing, or literary arts
O Design
O Craft or artisan work
O Architecture
O Cultural or heritage work
O Other (please describe)

35. Where in Oregon are you primarily based?
Zip code:

36. How is your independent creative work currently structured? Select the option that best
describes you.

O Independent contractor or freelancer

0 Sole proprietor

O Single-member LLC or other incorporated business

O | earn income independently but have not formally organized a business

37. How do you earn income from your creative work? Select all that apply.
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O Selling artwork, products, or other creative goods
Contract or freelance work

Commissions

Performances, events, or appearances

Teaching or instruction

Grants, fellowships, or residencies

Licensing or royalties

Online platforms or digital content

O0O00000a0a0.

Other (please describe)

38. Approximately what share of your total personal income comes from your independent
creative work? Select one.

O Less than 25%

O 25% - 49%

O 50% - 74%

O 75% - 99%

O All or nearly all

O Prefer not to answer

39. In addition to your independent creative work, do you currently have another job or
source of earned income? Select one.

O Yes, | work full time in another job

O Yes, | work part time in another job

O Yes, | have other freelance or self-employment income
O No

O Other (please describe)

40. Approximately how much gross income did you earn from your independent creative
work during the past 12 months?

O <$10,000

0 $10,000 - $24,999
O $25,000 - $49,999
0 $50,000 - $74,999
O $75,000 - $99,999
O > $100,000
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O Prefer not to answer

41. Over the past three years, how has the income you earn from your independent creative
work changed? Select one.

O Increased significantly
Increased somewhat
Stayed about the same
Decreased somewhat
Decreased significantly

O 0O0o00aod

Not applicable / | began earning income from this work within the last three years

42. What is the biggest challenge to making your creative practice financially sustainable?

43. In your view, what value do arts, culture, and creative activities provide to Oregon's
economy and communities?

44. What are the top one to three challenges facing your organization?

45. Is there any additional information you would like to share with the team?
If yes, please provide your email address

46. May the Oregon Arts Commission team contact you to clarify or follow up on your
responses?

O Yes

O No




